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T H E  S TAT E  O F S O C I A L

What is Facebook?
Unless they’ve been on another planet for the past 
14 years, it’s hard to find someone who hasn’t at 
the very least heard of Facebook. Since launching 
in 2004, Facebook has become the most used 
social networking site on the planet, blazing a 
trail for what can only be called a social media 
revolution.

Facebook is an online networking platform that 
connects users to people, businesses and groups 
all over the world through a simple model of 
“friending” and “liking.” The company’s mission is 
to, “give people the power to build community and 
bring the world closer together.”

How many people use Facebook?
26 percent of the world’s population uses 
Facebook every month, including 68 percent of 
adult internet users. As of 2017:

   Monthly active users: 2.07 billion
   Monthly active mobile users: 1.66 billion

What kinds of people use 
Facebook?
The following percentage reflects adult Internet 
users who use Facebook, by age:

   18-29: 88 percent
   30-49: 79 percent
   50-64: 61 percent
   65 and over: 36 percent

For more in-depth demographics data, check out 
Pew Research Center’s latest study.

Newest Features
Facebook has evolved tremendously since its 
launch, and the site is constantly testing new 
features and designs. Some of the more recent 
updates include:

Messenger Day: This feature lets users share 
photos and videos in a story format with content 
disappearing after 24 hours. Video sharing is 
getting more and more popular and this feature 
allows users to share content that is available for a 
limited time only.

Reactions: Users can now leave a wide range 
of emotions to respond to posts and comments, 
such as “love”, “angry”, or “wow” in addition to text 
comments. 

Order Food: Users can now search for and order 
food from the comfort of their Facebook home 
page. This includes options for food delivery and 
pick up.

Latest Marketing Trends
Facebook has allowed businesses to connect with 
their followers and potential customers in a way no 
advertisement or company website could before. 
Here are some of the hottest marketing tactics you 
should be leveraging for 2018:

Go Mobile: Of Facebook’s 2.07 billion monthly 
active users, there are 1.66 monthly mobile users. 
More and more consumers are using smartphones 
as their primary devices, and marketing strategies 
have to adjust to this behavior.  

Facebook

26 percent of the world’s population uses Facebook every month, including 68 percent of adult internet users. As of 2017:
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Optimize for Search: While search engines are 
still vital tools, many users are turning to social 
media sites for information discovery. As such, 
Facebook is working hard to build out its search 
functionality and make it easy to find relevant 
posts and information. Businesses need to keep 
this in mind as they plan posts and begin writing 
search-friendly copy.

Spend on Facebook Ads: Paid ads on Facebook 
are a great way to boost views, clicks and 
engagement, so investing a few marketing dollars 
in them is a smart move. Social media ad spend 
is expected to see double-digit growth through at 
least 2020, so this vertical should not be ignored.



T H E  S TAT E  O F S O C I A L

What is Twitter?
Words are powerful, and Twitter proves you don’t 
need to say much to get your point across. If 
you’re wondering whether or not you can afford to 
dismiss this social platform, the answer is a firm 
no. Twitter’s B2C and B2B benefits are crucial for 
business success, and ignoring this platform takes 
away one of the most effective communication 
tools at your disposal.

Founded in 2006, Twitter is a microblogging 
social media site where users engage in a real-
time feed of news, updates, opinions and other 
musings. Posts are limited in length to ensure that 
short, meaningful information is shared and less 
important details are left to the wayside.

Twitter has evolved into a rapid-fire conversation 
between people and businesses from every corner 
of the world, and it’s essential to a brand’s digital 
marketing strategy.

How many people use Twitter?
21 percent of adult Internet users are on Twitter. 
As of 2017:

   Monthly active users: 330 million
   Monthly active mobile users: 264 million

What kinds of people use Twitter?
The percentage of adult Internet users who use 
Twitter, by age group, can be broken down as 
follows:

   18-29: 36 percent
   30-49: 22 percent
   50-64: 18 percent
   65 and over: 6 percent

For more in-depth demographics data, check out 
Pew Research Center’s latest study.

Newest Features
Twitter has come a long way since 2006, and 2017 
has had its share of interesting updates. New 
features you’ll want to check out include:

Goodbye 140 character limit: As of November 
2017, Twitter users can now tweet up to 280 
characters, doubling their previous character limit. 
Twitter said character constraints impact users 
differently, depending on their language. Time will 
tell how user embrace this change.

Twitter Lite: Twitter Lite was introduced in April 
of 2017 for regions with unreliable or slower 
internet connections. With a size of less than one 
megabyte, this web app was also designed for 
devices with limited storage capacity.

Explore: Found in the Twitter mobile app, the 
Explore tab allows users to find and engage with 
new content on the platform -- and hopefully, stay 
engaged in the app longer.

Twitter

http://www.pewinternet.org/fact-sheet/social-media/
http://www.pewinternet.org/fact-sheet/social-media/


T H E  S TAT E  O F S O C I A L

Latest Marketing Trends
Twitter is an excellent tool for brands to 
communicate with their clients and potential 
customers, so it’s essential to your online 
marketing strategy. Here are some fresh tips for 
2018:

Native Video: Video is quickly becoming one of 
the most readily consumed forms of media across 
every digital channel. By 2021, video is forecasted 
to account for 82 percent of consumer internet 
traffic. With Twitter’s native video functionality in 
place, businesses can take advantage of this trend 
and begin sharing video content.

Twitter Ad Objectives: Twitter allows those 
interested in using Twitter Ads to set an objective 
for their campaign. Depending on what you choose 
- increased awareness, followers, website clicks 
- you pay for number of impressions, followers 
gained, and number of website clicks, respectively.

Streaming Video: Twitter has a goal to be “the 
first place that anyone hears of anything going 
on that matters to them” according to CEO Jack 
Dorsey. Their content partners include Live Nation 
streaming concerts, MLB with a weekly online 
game stream, and MTV and BET using it for live red 
carpet coverage for various award shows.
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What is LinkedIn?
Social media isn’t just a place to keep in touch 
with friends and post photos from your latest 
travels (though we know your concert selfie is 
one for the record books); it’s also a networking 
tool. While Facebook and Twitter are more heavily 
trafficked, no site focuses on the professional 
benefits of social media like LinkedIn.

While most social media sites are used primarily 
for entertainment and leisure, LinkedIn provides 
a place for professional networking and career 
growth. LinkedIn is designed for the business 
community to connect people with colleagues, 
businesses, and potential employers.

How many people use LinkedIn?
25 percent of adult Internet users are on LinkedIn. 
As of 2017:

   Monthly active users: 250 million
   New Members per second: 2

What kinds of people use 
LinkedIn?
Among all adult Internet users, the following 
percentages use LinkedIn, by age:

   18-29: 34 percent
   30-49: 31 percent
   50-64: 21 percent
   65 and over: 11 percent

For more in-depth demographics data, check out 
Pew Research Center’s latest study.

LinkedIn
Newest Features
While LinkedIn has not undergone many drastic 
changes recently, they are always trying to 
encourage more network participation. Some of 
these updates include:

LinkedIn Career Advice: In another effort to 
help users share content and connect, LinkedIn 
introduced Career Advice, a feature that makes 
it easier for members to connect for mentorship 
advice. For those looking for a mentor, or those 
interested in serving as one, Career Advice makes 
it easier for those professionals to meet - even if 
they are on opposites sides of the world. This is an 
great way to forge new relationships or strengthen 
existing connections by sharing your expertise in 
your field with fellow professionals.

Latest Marketing Trends
LinkedIn provides a useful platform for your business 
to earn customer trust and set yourself apart from 
competitors. Give these marketing tips a try:

Career Advice: For those looking for a mentor, or 
those interested in serving as one, Career Advice 
makes it easier for those professionals to meet - 
even if they are on opposites sides of the world. 
This is an great way to forge new relationships or 
strengthen existing connections by sharing your 
expertise in your field with fellow professionals.

LinkedIn Learning: Keep your mind sharp and take 
courses on a multitude of subjects. You can search 
their library for subjects like Google AdWords, 
Professional Development, and Entrepreneurship. 

Spend on LinkedIn Ads: Boost views and 
engagement with paid ads on LinkedIn. The platform 
offers multiple types of targeted ads in a self-service 
model. LinkedIn boasts high engagement rates, and 
has lofty goals to expand their offerings in the future.

http://www.pewinternet.org/fact-sheet/social-media/
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What is Instagram?
Think about the time you spend on the Internet. 
How much of it is looking at or sharing photos 
and videos? In the past decade, the world has 
become increasingly visual. Suddenly everyone’s 
a photographer, whether they’re taking selfies 
or pictures of their food, so it’s no wonder that 
Instagram has become so popular. Acquired by 
Facebook in 2012 for $1 billion, there are no signs 
of Instagram’s growth slowing down anytime soon.

How many people use Instagram?
28 percent of adult Internet users are on 
Instagram. As of 2017:

   Monthly active users: 800 million
   Daily active users: 500 million

What kinds of people use 
Instagram?
The percentage of adult Internet users who use 
Instagram, by age group, can be broken down as 
follows:

   18-29: 59 percent
   30-49: 31 percent
   50-64: 13 percent
   65 and over: 5 percent

For more in-depth demographics data, check out 
Pew Research Center’s latest study.

Instagram
Newest Features
As Instagram’s popularity and reach continues to 
grow, advanced features and updates seem are 
rolling out with greater frequency. Here are a few of 
the more recent upgrades you should be aware of:

Instagram Live: Users can live stream a video 
while their followers watch and leave comments, 
ask questions, and interact during the live stream. 
This real-time engagement used to be limited 
to those who held webinars or had access to 
equipment and real tech knowledge. Now you can 
live stream a Q&A session with business clients 
from your living room or ask for feedback while 
shopping for gifts at your favorite boutique.

“Recommended For You”: While you scroll 
through your feed, you may notice between 
accounts you follow (and sponsored accounts) 
there are posts that fall under “recommended for 
you.” These are accounts Instagram thinks may be 
of interest to you depending on other accounts you 
follow or photos you have liked.

Latest Marketing Trends
Consumer marketing is becoming more and more 
visual, so if your business wants to stay relevant, 
you need to nd a way to incorporate photos and 
video into your strategy. Here are a few ways 
businesses can make the most of Instagram:

Master Hashtagging: Although hashtags aren’t 
new, they are integral to Instagram marketing. Did 
you know that tagging #tbt (Throwback Thursday) 
on a photo will connect it to more than 400 million 
other posts? Combine popular tags with unique ones 
to insert your brand into global conversations while 
pointing out unique characteristics of your company. 

http://www.pewinternet.org/fact-sheet/social-media/
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Video and more video: Video sharing on 
Instagram is blowing up. Instagram Live and 
Instagram Stories are newer updates and people 
are using them like crazy. From July 2016 to July 
2017, video watching increased 80%. 

Spend on Instagram Ads: Paid ads on Instagram 
are a great way to get your content in front of 
consumers and bring attention to your brand. 
Think of an Instagram ad as a billboard space 
for your company built right into your customers’ 
phones. Instagram has multiple types of ads 
available, including static photos and videos. 
Social ads are becoming part of many marketing 
plans. A 2016 survey by Strata found 63 percent of 
US ad agencies planned to use Instagram ads.

https://blog.hootsuite.com/instagram-algorithm/

